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Happy 35th anniversary to our award-winning San Francisco Bay Area 
Chapter of SMPS! This issue is rightfully dedicated to honoring our “best of” 
moments over the past decades, as well as the many wonderful members 
and volunteers who make up our leading Chapter – now the largest of all 57 
Chapters in the United States and Canada.
 
What makes SMPS so valuable that it 
has withstood the test of time? For me, I 
only get out what I put in. And if I had to 
choose the most important thing SMPS has 
given me, I’d say it’s the skillset required 
to be an effective leader. Every day I apply 
the leadership strategies I’ve learned to the 
benefit of both the Chapter and my firm. In 
doing so, I’ve experienced firsthand how 
strong leadership can advance and sustain 
an organization.
 
Since I became a member in 2006, SMPS 
has afforded me with countless opportunities 
to develop my leadership abilities through speaking at programs, attending 
networking events, earning my CPSM, being a Chapter volunteer and 
member of the Board of Directors, and traveling to regional and national 
conferences. I absolutely would not have gained this skillset elsewhere – 
thanks to the leaders who came before me, mentored me, and encouraged 
my personal and professional growth since day one.

This February, I attended the SMPS Chapter Leadership Workshop at PRC 
in Alaska. The first day’s kick-off session was presented by some of our 
Society’s distinguished leaders – SMPS Secretary-Treasurer Chris Rickman, 
SMPS Chapter Services Manager Natalie Gozzard, and SMPS/SMPS 

President’s
Quarterly
Update

“SINCE I BECAME 
A MEMBER IN 

2006, SMPS HAS 
AFFORDED ME 

WITH COUNTLESS 
OPPORTUNITIES 
TO DEVELOP MY 

LEADERSHIP 
ABILITIES...”
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Foundation CEO Michael Geary. They shared the mission of SMPS, “to 
advocate for, educate, and connect leaders in the building industry,” and the 
vision of SMPS, “business transformed through marketing leadership.” 
Michael covered key takeaways from The Five Practices of Exemplary 
Leadership, by Jim Kouzes and Barry Posner. Here they are, in summary:

One final quote Michael said that stood out to me was: “be the kind of 
leader that you would follow.” Simple, but true. This idea motivates me every 
day, as I humbly and gratefully serve as your Chapter President. I hope to 
be the kind of leader that inspires our next generation of members to be 
better leaders, because it truly takes a team effort to achieve longstanding 
success. That, to me, would be the best reward. 

Here’s to another 35 years of leading the way in San Francisco. 
#BestOfSFBAC

Regards, 

Vanessa Pelletier, CPSM
President, SMPS SFBAC
Brand Manager, FORGE
vanessa@forge-sf.com

1. Model the Way – Create standards of excellence, set small 
goals, and unravel bureaucracy.

2. Inspire a Shared Vision – Communicate a vision that excites 
others to be part of what’s possible.

3. Challenge the Process – Allow risk-taking and challenge to 
status quo to drive innovation.

4. Enable Others to Act – Strengthen team members through 
collaboration, respect, and trust. 

5. Encourage the Heart – Celebrate and reward the heroes by 
recognizing their accomplishments.

mailto:vanessa%40forge-sf.com?subject=
catherine.spurlock@cmsalter.com
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Interview with SMPS 
President Craig Galati

By Erin Clinch

When the SMPS National President Craig Galati came to San Francisco in 
February we had a chance to interview him for The Shortlist. Our questions 
and his thoughtful answers are below.

Tell us a little bit about your 
background. How did you get 
involved in the industry? How 
long have you been involved in 
SMPS?
I received my B Arch degree 
in 1983 from the University 
of Idaho. I returned to Las 
Vegas to practice. I worked 
mostly as a designer for about 
four years until I decided I 
should start getting involved in 
Business Development. I had 
just received my Architecture 
license and a number of 
people in my office were 

getting laid off because we didn’t have enough work. I asked my boss if 
I could start trying to get some work, which he was happy with. I became 
successful at finding leads and brought in a few small projects which I 
believe saved my job.  A year later I was recruited by the firm I now own 
to come over as a partner because of both my design skills and my ability 
to bring work in to the firm.  I’ve been at the firm since 1988 and became 
President and majority shareholder in 2011. 

I have been a member of SMPS since 1999 when the managing partner of 
my firm asked me to be our Marketing Principal. I did not know much about 
marketing and our Marketing Director suggested I join. Just about everything 
I know about Marketing has come from SMPS. 

Craig S. Galati, AIA, FSMPS, CPSM
President, LGA, Inc., Las Vegas NV

President, Society For Marketing Professional Services
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What other positions have you held within SMPS prior to becoming President? 
I have held many committee positions at the Society level -- Blueprints 
Committee, CPSM Study Review Committee, and Build Business Programs 
Co-Chair, and I also sat on the PRC planning committee. I also was Las 
Vegas Chapter President in 2009-2010.

What are your goals as President of SMPS? 
My biggest goals are to make SMPS more transparent with the way we 
select volunteers. A new initiative is that all volunteer positions now are 
selected through an open call and not appointed by the President. 

I am also working hard to make the Society more research-focused to 
provide high-level future research to help all of us in the profession to 
position our firms better. 

I want Build Business to evolve into an even better experience that provides 
more opportunities for programs with outside-industry speakers, more hands-
on learning, and better skill development sessions. 

I also am working hard to make the Society Board more strategic and have 
led the Society to a new vision that will provide additional opportunities 
for leadership development to help increase opportunities for marketers to 
become leaders in their firms. 

What do you know about our chapter? Do you have any fun plans while you’re in 
the Bay Area for your visit? 
I know many of your members and have a high opinion of the Chapter. 
Unfortunately, I am only here for one day on this trip and won’t have time to 
see many sights in the City.

Do you have any advice for younger members of SMPS who are still learning and 
breaking into the industry?
Keep learning, keep challenging the status quo and become the trusted 
advisor to the people you work with. Our firms need to be constantly 
challenged to not get stale, and marketing leads the way. 
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Between running your firm and SMPS, what do you like to do in your free time?
I sit on the Board of the Downtown Las Vegas Soccer Club, the Board of The 
Mob Museum, and the Las Vegas Chamber of Commerce Government Affairs 
Committee. I also play guitar and brew beer.

About the Author:
Erin Clinch serves at the Marketing Coordinator for Leddy 
Maytum Stacy Architects and has been involved with SMPS 
since the beginning of her marketing career; she is an 
Assignment Editor for the Shortlist newsletter. She can be 
reached at 415-495-1700 ext. 301 or eclinch@lmsarch.com. 

mailto:eclinch%40lmsarch.com?subject=
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This February more than 200 SMPS members gathered for the 2017 Pacific 
Regional Conference in Anchorage, Alaska. They all braved the long journey 
and the freezing cold* to come together for three days of focused education, 
inspiration, and networking.

When attending PRC, it pays to arrive early. Wednesday’s pre-conference 
agenda included a Chapter Leaders Forum, led by Society Board members 
and staff, where volunteers learned about upcoming Society initiatives and 
the resources available for Chapters to leverage. This was followed by an 
interactive writing workshop led by Holly Bolton, FSMPS, CPSM.

The conference festivities kicked-off in earnest with Wednesday night’s 
Welcome Reception. The San Francisco Bay Area Chapter was well 
represented with a beautiful exhibit booth promoting PRC 2018 in Napa (more 
on that below). We offered a Bay Area trivia game and wine tasting to generate 
buzz for next year’s conference. Following the reception, more than 20 SFBAC 
attendees gathered for a dinner hosted by Chapter President Vanessa Pelletier.

Thursday morning began with a unique Alaska experience. Following the 
welcome by the PRC co-chairs and SMPS Alaska and Society leaders, a group 
from the Alaska Native Heritage Center took the stage to perform traditional 
songs and dances from some of Alaska’s 11 unique native tribes. These songs 
were used to communicate between tribes, to tell histories, and even given as 
gifts from one tribe to another. This performance provided plenty of energy to 
start the morning, and served as a potent reminder of the cultural power and 
persistence of storytelling.

*PRC attendees got lucky with the weather: highs in the upper 20s (quite 
balmy for February by Anchorage standards) and a light dusting of snow 
overnight.

Frontiers of Knowledge:
2017 Pacific Regional Conference

By Justin Nagy
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The opening remarks by Society President Craig Galati, AIA, FSMPS, CPSM, 
and Society CEO Michael V. Geary, CAE, set the tone for PRC’s education 
sessions. Craig challenged every attendee to leverage their PRC experience 
to accomplish three goals: (1) Grow yourself; (2) Grow your firm; (3) 
Change the world. Michael then introduced the Society’s new strategic vision 
statement: Business Transformed Through Marketing Leadership.

With those objectives in mind, PRC’s education sessions provided a breadth 
and depth of opportunities to explore such topics as leadership, strategic 

planning, talent recruitment and retention, 
business development, storytelling, 
presentations, financials and metrics, 
teaming, inside selling, and career 
development. SFBAC attendees provide 
their key takeaways from the experience 
below.

Finally, the Fellows Forum brought 
together seasoned veterans from around 
the region to share their perspectives on 
challenges such as finding the next group 
of leadership, talent recruitment, and 
diversity in the workplace. Expect to see 
some of these topics addressed in the 
programs at PRC 2018.

PRC Takeaways from SFBAC Members

Katie Spurlock, Marketing Director, 
Charles M. Salter Associates

“At PRC, I learned about the three stories 
marketers must master: about you and your team, about your firm, and about 
whom you’ve helped. As David Lecours advised in his talk, you should write 
stories where the client is the protagonist and how you helped them overcome 
their challenges. If nothing is at risk, your story is not interesting. You must 
first influence the heart to influence the brain – that’s the key to effective 
storytelling in our marketing efforts.” 

Allison Halvorson, Marketing Manager, AE3 Partners

“This year’s conference in Anchorage was an amazing atmosphere to network, 
learn, and grow as a marketing professional. I was able to strengthen 

Save the Date: PRC Comes to 
Napa in 2018!

If you missed out on PRC this year, 
don’t fret: the SMPS San Francisco 
Bay Area Chapter is excited to 
host PRC 2018 at the Meritage 
Resort & Spa in Napa! Join us 
for the Wave in the Vineyard and 
cultivate your marketing excellence. 
Stay tuned to our website (www.
smpssf.org) for updates as the date 
approaches. February 7–9, 2018.
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relationships with members from the San Francisco chapter, meet new contacts 
from other chapters, and attend world-class educational presentations. I 
returned with a notebook filled with ideas and inspiration to help address the 
challenges I face in my current position.”

Mai Thanh Bui, Business Development / Marketing, Kwan Henmi Architecture 
& Planning

“I thoroughly enjoyed all the presentations this year in Anchorage and was 
able to come out of each of them with new knowledge that I could put to use 
at my firm. The whole event ran smoothly and stress-free; and I feel like they 
get better every year! I also enjoyed connecting with my peers while munching 
on delicious hors d’oeuvres and sipping on wine/beers. There really isn’t any 
other program like this for marketers of the professional services. Thank you 
and I look forward to next year’s PRC!” 

Ginger Kelly, VP of Marketing, RIM Architects

“One of the key takeaways from PRC was during the session from Josh Miles 
on “The Art of War for A/E/C Talent,” when he put up a slide that said 
Website as weapon - #1 Validation tool. I felt confirmed that the reality is our 
firm website speaks volumes of the company culture and values, and will draw 
talent to your firm or NOT. I quickly took a picture and sent to our team.”

About the Author:
Justin Nagy is the Marketing Manager for Enovity, a firm of
engineers who operate, maintain, and optimize facilities to
assure higher performance places. He currently serves as the
Communications Director for SMPS SFBAC. Justin can be
reached at 415-983-3613 or jnagy@enovity.com.

mailto:jnagy%40enovity.com?subject=
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In celebration of our chapter’s 35-year history, Tina Barni interviewed 
some of our longest-serving members. Their answers and insights are 
shown below. 

Daniel Carfora, CPSM, 
LEED AP
Associate and Director of Business 
Development at SmithGroupJJR 
Bachelor of Science in Architecture from 
the University of Virginia 
Roles Held With SMPS: Chapter President, 
Informed Strategies Committee Member 
(National Committee), Business Leaders 
Forum Affiliate, Outreach and Development 

Director, National Conference Event Committee Co-Director, Special 
Programs Committee Chair

Daniel Carfora has been in the A/E/C industry for more than 23 
years. As a past SMPS Chapter President, Daniel believes the SMPS 

Thoughts from the 
Veterans of SMPS SFBAC
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membership is pivotal to the professional and personal advancement of 
all those in the A/E/C industry. Currently, Daniel is an Associate and 
Director of Business Development at SmithGroupJJR in San Francisco 
and is on the Informed Strategies Committee Member, a SMPS National 
Committee.

Daniel’s start in the industry was accidental.  He moved to the Bay Area 
right after graduating from architecture school and had the opportunity to 
support a business development director at an engineering firm.  Since 
then he has achieved life-long friendships with marketing and BD peers 
and colleagues.  

“I value and benefit from the personal relationships I’ve cultivated through 
SMPS,” says Daniel. “The leaders, volunteers, and members who make 
up this organization and our local chapter are what make it so enjoyable. 
I know with just one phone call, many of them would help me just as I 
would them.”

One of the best pieces of marketing advice Daniel was given was to put 
himself in the shoes of our clients and to understand their aspirations and 
concerns. “Empathy, sensitivity, and listening are all important to this role,” 
says Daniel.

As a long-time member, Daniel stresses the importance to give back to an 
organization that has supported you during your growth.  

“At some point in your career, the pendulum swings, and as a member, 
it becomes more important to put into the organization rather than getting 
something out of the organization,” says Daniel. “SMPS has been the most 
consistent part of my professional life.”

We had a few questions for Daniel…

What would you consider your greatest achievement?

Not burning out after 23 years? Seriously, I’ve achieved life-long 
friendships with my marketing and BD peers and colleagues.  

Why did you join SMPS?

Camaraderie. For a long time, I was the only marketing person within my 
first firm. When I learned about SMPS, I was surprised an organization so 
specific to A/E/C marketing existed and thrived with what was then over 
350 members in the Bay Area.  
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How long have you been involved with SMPS? 

I became a member in 1997, I believe, but I attended programs as early 
as 1995 when I first started working in the industry.  That’s going to sound 
ancient to our millennial members reading.

What motivated you to join?

SMPS fostered such an interest for me in business development and 
marketing in architecture.  At that time, it felt like unchartered territory and 
firms were just beginning to shape what marketing could be, particularly at 
the dawn of a digital age of marketing.  

Have you been involved in committees in the past? 

Quite a few.  I started in a committee we called Special Programs. And 
I had the rare opportunity to restructure the committees with the board 
during my presidency to create a more efficient governing body.  So, I’ve 
had the opportunity to work with every committee and the pleasure of 
working side-by-side with talented committee directors that contributed to 
this vision.

How has your experience been?

SMPS has been the most consistent part of my professional life. It’s been 
an unprecedented experience.  I’ve seen peers leave because their needs, 
personal or professional, have changed during their careers. Yes, there are 
other organizations that provide me access to connections that now aid 
me in my current role.  Those needs do change during the course of your 
career.  However, I recently attended the holiday party, after not having 
attended many programs in the chapter.  You know that feeling you get 
when you reconnect with long-time friends?  That’s what I experienced 
and continue to define as my experience with our chapter.  It does become 
family.

Special memories and/or events?

The Founders Awards was always one of my favorite events in SMPS.  
When San Francisco hosted the national conference, I had the privilege 
to co-direct the closing event for that, which was in the form of a block 
party with a live mash-up band, food trucks, and art gallery.  It exceeded 
our expectation.  Our vision was for an event that would surpass many 
bad and tired stereotypes of the Bay Area (e.g. cable car rides, sourdough 
bread, Fisherman’s Wharf, etc.).  Our committee came up with such an 
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original and authentic experience. It was one of my favorite events as 
well as one where I was so proud to work with such amazing talent who 
produced it.

What have you gained by being a member?

The network you build by participating in and supporting the chapter.  The 
nature of our work is to build relationships: between clients, between 
partners, between colleagues. And that starts between us as members.

What are the benefits of being a long-time member?

Again, that would be the network.  Soon before becoming president of the 
chapter, I wasn’t attending programs to learn.  I was more interested in 
shaping programs, the chapter, and the organization to really grow SMPS 
as an asset to the A/E/C community.

Any other stories or information you would like to share about being a 
member?

Volunteer.  Get involved.  We are an organization that thrives on sweat 
equity.  When members ask about being part of the board, I mention to 
them the experience of shaping the chapter. As president, I inherited the 
responsibility of running an organization of then 365 members.  My firm 
headcount was only 80 staff by comparison.  That scale offered me the 
rare opportunity to develop organizational skills and relationships I would 
not otherwise have. The experience has been more valuable to me than I 
would have ever anticipated. You are not cognizant of it at first.  But when 
you step down and pass the baton to the next person in line (hopefully 
a close friend and colleague you’ve grown with), you do so with such 
appreciation of what you have learned and gained along the way.

Favorite Quote?

“A foolish consistency is the hobgoblin of little minds, adored by little 
statesmen and philosophers and divines.”

Fast Facts

I’ve been fortunate to travel to over 40 countries during the last decade.  
Experiencing other cultures has been extremely influential in working with 
people, and, more importantly, understanding different points of views and 
respecting those views.
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Robert Fontanilla, CPSM
Business Development/Office Manager at 
Cornerstone Earth 
San Francisco State University 
Roles Held With SMPS: Treasurer; Past 
Chair of the Accommodations, Membership, 
and Outreach & Development Committees; 
Planning Committee

Robert Fontanilla has been a member of 
SMPS for 20 years. He is currently the 

Business Development / Office Manager for Cornerstone Earth where is 
he responsible for the overall business development and marketing efforts 
for commercial, retail, office, residential, educational and public works 
markets.  

Robert came from an engineering background. “SMPS has provided me the 
education, resources and most importantly the comraderies to elevate me 
to the marketer I am today,” says Robert.  

Robert was the SMPS Treasurer from 2006-2008. He also was Chair 
of the Accommodations, Membership and Outreach & Development 
committees and volunteered at the Founder’s Awards in 2004. He has 
been on the Planning committee member for the annual “Make the 
Connection” event for the past eight years.

For Robert, new colleagues evolve into long term relationships. He believes 
that participation is key and that joining a committee enhances the SMPS 
member experience.

“No matter how much time you have to volunteer,” says Robert. “Be 
involved someway, somehow.”

We had a few questions for Robert…

Why did you join SMPS?  

The membership was passed onto me by a Principal who could not attend 
events since he was in the corporate office in Monterey and I was in 
San Jose.  After joining, I was immediately recruited to the Membership 
Committee.  Coming from an engineering background with no basic 
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marketing and business development education, SMPS has provided me 
the education, resources, and most importantly the comradery to elevate 
me to the marketer I am today.  

How has your experience been?

My experience has been very rewarding for the many friends and 
colleagues I have made along the way.  The best experience is in not only 
attending events but to become involved in a committee or event.  

Special memories and/or events?

The Annual Make the Connection is the one special event that gives 
me much pride and happiness in that we give back in a very big way to 
charities involved with the A/E/C industry.  

Other stories or information you would like to share about being a 
member? 

Getting involved in a committee will enhance your experience as a member 
no matter how much time you can volunteer.  Just get involved someway, 
somehow.

Judith Sayler, CPSM, LEED AP
Associate, Business Development, Gordon Prill, Inc. 
BA Social Work with Criminology focus; MA 
Anthropology with Archaeology focus 
Roles Held With SMPS: Chapter President, Treasurer, 
Public Relations and Membership Committees

Judi Sayler has been a member of SMPS for 31 
years. She started in the A/E/C industry in 1986 and became active on 
the PR and Membership committees. She then served as Treasurer in 
the early 1990s. Judi was elected President from 2006-07.  Currently, 
she works for Gordon Prill, Inc., a Design-Build Firm in Sunnyvale in a 
marketing and business development role.

Judi enjoys the camaraderie with other members. “Being able to develop a 
strong network of people you can call on for advice and who will become 
your friends over the years – this has been so meaningful to me,” says 
Judi. “They can help you get through the tough times.”
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Judi created the Founder’s Awards program in 2001 and subsequent 
Lifetime Achievement Awards, and implemented the Mentoring Pathways 
program for the chapter during her Presidency. She enlisted Kay Godwin, 
a co-member of the SMPS mentoring task-force, to use the best of what 
they had developed at the national level, and Marion Thatch, who had 
started SFBAC’s successful CHAT program (now MarketShare). Judi 
is beyond thrilled that Mentoring Pathways still is a vital program to the 
chapter today.

For upcoming marketers, Judi recommends “being a sponge” to seek 
knowledge and information.

“Soak up everything that is happening around you, even if it doesn’t 
involve marketing or doesn’t interest you,” says Judi. “Attend the lunch and 
learns that your technical people put together in your firm. Being a sponge 
is how you learn more about the industry in which you are working and 
become a more valuable contributor to your firm.”

We had a few questions for Judi…

Tell us about your current firm  

I am with Gordon Prill, Inc., a Design-Build Firm in Sunnyvale offering 
architectural, mechanical, and electrical engineering and construction 
services. I began with Gordon Prill in the middle of the recession in 2010. 
The position hadn’t been filled for several years, and I found there were 
many things that needed organizing. I have worn many hats, which has 
made it fun and interesting. In my former firms I was strictly focused on 
business development, but here I not only do some business development, 
but I also write proposals, try to do graphics (very handicapped), manage 
social media, plan events, write marketing collateral, organize career 
fairs, and I also spend a lot of volunteer hours with several professional 
organizations. 

What do you most enjoy about your SMPS membership? 

I most definitely enjoy the camaraderie with other members. Being able to 
develop a strong network of people you can call on for advice and whom 
become your friends over the years – this has been so meaningful to me. 
They can help you get through the tough times.  

How did you get started in this industry?

I had just gotten my Master’s Degree in Anthropology and the student loan 
folks were knocking at my door so I needed a job fast. I found an opening 
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for an office manager at an architectural firm and that’s when I discovered 
that A/E/C firms hire marketers, even though it was a fairly new position 
within the industry. I was hooked.  

What would you consider your greatest achievement?

As far as greatest achievements relating to SMPS, there are two things 
that really stand out for me. 

First, because of my eight-year association with the AIA Santa Clara Valley 
Chapter’s design awards program, I was asked to develop an awards 
program to recognize individuals for best practices in marketing and 
business development, and to recognize firms for outstanding marketing 
collateral. Our first Founder’s Awards was held in 2001 and it was a 
huge success beyond my expectations. A few years later I also developed 
criteria for lifetime achievement awards for senior chapter members for 
their exemplary contributions to the chapter and furthering marketing as 
a profession. Our first Lifetime Achievement Awards program was held in 
2005, and since, we’ve recognized five outstanding SFBAC members. 

Secondly, in 2003 I joined the national mentoring task force working with 
members from different chapters across the country. For the next three 
years we focused on designing a national mentoring program to roll out to 
local chapters. Because of budgetary reasons, the National Board decided 
to not roll out the program even after so much effort had been put into 
it. So when elected as Chapter President in 2006-07, I was extremely 
passionate about implementing a Mentoring Pathways program for our 
chapter. I called upon fellow task-force member Dennis Paoletti to help me 
hold informational meetings to gauge interest, which we found was a lot. I 
then recruited Kay Godwin, also a former task-force member, and Marion 
Thatch who had started CHAT (now MarketShare) to use the best of 
what we had developed at the national level, and they worked very, very 
diligently to roll out this highly successful program. I am beyond thrilled 
that the program still is a vital program to the chapter today. 

Why did you join SMPS? 

I wanted to get out of office management and into a marketing role, 
specifically business development. I was lucky enough to have someone 
(Ken Lerch) tell me about SMPS and how valuable an organization it 
was, so I joined. I was motivated to learn what I could from all the great 
programs and other members so I could land my first marketing job which 
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I did the very same year I joined SMPS. I definitely could not have done it 
without SMPS giving me the tools, and without the encouragement of the 
people I met there. 

Special memories and/or events?

Build Business in New Orleans was especially memorable because it was 
only two weeks before Katrina hit. I always wondered what became of the 
staff I had met in the hotel, the taxi driver going back to the airport, and 
many others. I shudder to think about what would have happened had we 
scheduled the conference during the hurricane and couldn’t have left in 
time.

What are the benefits of being a long-time member?

I have had the benefit of many, many excellent programs over the years, 
attending events to extend my network, and also having the privilege of 
working on committees and eventually serving as Chapter President. Those 
experiences are immeasurable because they provide an opportunity to 
learn from others and to build bonds that can last a lifetime.

Favorite quote? 

“Make it Work”  
– Tim Gunn

Fast Facts

1. SFBAC was officially chartered on 11/5/82. If was founded by a loose 
group of marketers, then named BD Anonymous.

2. Who are the Founders we memorialize through our awards program?

• “William B. Hankinson Memorial Founders’ Award for Lifetime 
Achievement.” Bill Hankinson, Jr. was Vice President of the 
Chapter in 1982 and a well-respected and beloved mentor to 
many members, a go-to person for advice and support.

• “Sandy” D’Elia was another beloved mentor, consummate marketer 
and business development strategist, leader, and contributor to 
the industry; he co-authored Advanced Marketing Techniques for 
Architecture and Engineering Firms. Known for his wit, he was 
also an MC for our first Founders Awards Program in 2001.
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Cathy Kohatsu
Proposal Manager For Swinerton Builders 
B.A. in Economics with a Minor in East 
Asian Studies from  
UC Santa Cruz 
Roles Held With SMPS: Treasurer; 
Accommodations Affiliate; Job Bank 
Affiliate; Founders Awards Committee

Cathy Kohatsu became a member of 
SMPS in 1996. Her volunteer roles for the 

San Francisco Bay Area Chapter have included Accommodations Affiliate 
and Chapter Treasurer; she is currently the Job Bank Affiliate and on the 
Founders Awards Committee. Cathy has more than 15 years of marketing 
experience in managing and supporting roles in the A/E/C industry. 
Currently, she is a Proposal Manager for Swinerton Builders in San 
Francisco.

Cathy enjoys the interactions and opportunities to impact others outside 
of the A/E/C industry. One especially memorable event was decorating 
journals for our Charity of the Year – La Casa de las Madres.

“It was a heartwarming experience shared with fellow SMPS volunteers,” 
says Cathy. 

For Cathy, being an SMPS member is about professional development, 
building and maintaining a support network, and staying current with 
industry news and trends. 

“SMPS has been a positive experience,” says Cathy.  “It’s been a way 
for me to grow professionally, expand my comfort zone, and keep up with 
industry best practices and news.”

We had a few questions for Cathy…

What do you most enjoy about your SMPS membership? 

Learning industry best practices and opportunities to connect with peers on 
a regular basis.  

How did you get started in this industry?

Happenstance – I wanted to work and live in San Francisco.   
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What is the best tip you’ve been given for marketing? 

Listen and understand what your clients want and follow through. 

What would you consider your greatest achievement?

Obtaining my black belt in karate while studying abroad in Japan during 
college.

Why did you join SMPS? 

My colleague recommended that I join SMPS for professional development.

How long have you been involved with SMPS?

20 years; member since 1996; volunteer since 2006.

What motivated you to join?

Katie O’Brien – she was involved with SMPS and encouraged me to 
volunteer on a committee. I’m thankful she did.

Special memories and/or events?  

Making journals for our charity of the year Casa de las Madres. It was a 
heartwarming experience shared with fellow SMPS volunteers.

What have you gained by being a member?  

Industry knowledge, skills, and friends.

What are the benefits of being a long-time member?

Professional development, building and maintaining a support network, and 
staying current with industry news and trends.

Any other stories or information you would like to share about being a 
member? 

SMPS has been a positive experience – a way to grow professionally, 
expand my comfort zone, and keep up with industry best practices and 
news.

Favorite quote?

“Always look for the silver lining.”
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Fast Facts 

When I was a kid, I wanted to be an astronaut and had a stellar 
experience at Space Camp in Huntsville, Alabama. I met peers from across 
the country and Canada who had the same dream!

 
 
Maribel Castillo
Director of Corporate Communications for 
T.Y. Lin International  
B.A. in Government, Harvard University 
Roles Held With SMPS: Founders Awards 
Judge, Business Leaders Forum, SMPS 
National Nominations Committee, Board of 
Directors, Forums Program Committee and 
Chair, Chapter Librarian

As a member of SMPS for 20 years, 
Maribel Castillo regards her SMPS involvement as key to her professional 
advancement and personal fulfilment in the A/E/C industry. Maribel is 
the Director of Corporate Communications at T.Y. Lin International in San 
Francisco, where she leads global marketing and communications. She has 
held numerous committee positions since joining SMPS in 1997, including 
serving on the Board of Directors and acting as Forums Program Chair 
from 2000-2001. In 2016, she was a Founders Awards Judge.

Maribel believes that SMPS membership provides an atmosphere that 
fosters strong friendships. “SMPS friendships last a lifetime,” says Maribel. 
“It is a tremendous resource for networking. Diane Bottini, an original 
SMPS founder, was a strong mentor for me back in the late 1990’s, as 
was Susan Kennedy. We are still in touch and I value those relationships.”

Maribel has won SMPS National Marketing Communications Awards in 
the Brochure, Book/Monograph, Media Relations, Internal Newsletter, 
Recruitment Communications, Social Media, and Website categories.  She 
has also authored articles for SMPS Marketer, including “Lessons from 
a Best-in-Class Web Site” (December 2013) and “Mentoring A/E/C 
Marketing Millennials” (February 2015).

Throughout her career, Maribel has enjoyed nurturing and inspiring others 
in the A/E/C field to advance in their careers.
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“I believe that everything I do is an opportunity to inspire leadership 
qualities in others, especially young, ambitious marketers,” says Maribel. “It 
is essential that we marketers position ourselves as leaders, speaking up 
for what is right, always striving for the best in ourselves and others, and 
being fearless and not afraid to fail. Growth in this industry is based on 
change, and we have to be able to adjust and be resilient.”

We had a few questions for Maribel… 
 
How did you get started in this industry? 

I started as a senior marketing coordinator for Bovis Lend Lease, where 
I supervised business development activities, proposals, interviews, 
presentations, and marketing collateral. While I was there, the firm grew 
from a staff of seven on a single project to a staff of more than 40 on 
multiple projects in less than two years. I literally knocked on doors to 
obtain teaming partners for our pursuits.  

What is the best tip you’ve been given for marketing?

For one, it’s essential to behave with integrity and stick to your values. 
Equally invaluable: Act with self-confidence, bringing a sense of purpose to 
all you do and presenting yourself as a professional leader.    

What would you consider your greatest achievement?

I am proud of having made a positive impact on both people’s professional 
lives and the growth and advancement of the companies I work for. These 
achievements inspire me to continue serving as a mentor and resource, 
and to use my skills and expertise to help take my firm to the next level of 
market growth.

Why did you join SMPS? 

It is important to be active in professional organizations, and SMPS was an 
ideal resource for both professional growth and networking opportunities. 
SMPS provided a way to get to know people in my industry.

Special memories and/or events?

When I served on SMPS committees in the 1990s, I made personal and 
professional connections that have lasted two decades. Those early years 
were a meaningful learning period for me, and it was a privilege to be part 
of building the SMPS legacy and knowing the founders.
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What are the benefits of being a long-time member?

Networking is key. I highly encourage anyone in this industry to become a 
member and get to know people on a personal level.

Any other stories or information you would like to share about being a 
member?

It is gratifying to know so many people in this industry and to have the 
opportunity to witness their achievements and career growth.

Fast Facts 

I moved to the San Francisco Bay Area in 1993 and my whole career has 
been in the Bay Area. I love the art, culture, and architecture of the area. 
I also love that we work in an industry that directly and positively impacts 
the lives of people around the world.

 
 
Marion Thatch
Marketing Consultant and Executive Coach with 
Distinction in Marketing (Owner/President)   
B.A. in Business Management, St. Mary’s College 
Also Studied Landscape Architecture at Cal Poly San 
Luis Obispo 
Roles Held With SMPS: President, SMPS National 
Conference Chair, SMPS Pacific Regional Conference 
Committee, SMPS SFBAC Mentoring Pathways 

Program Founder, Various Other SMPS SF Chapter Committees and 
Chairs Over the Years

With more than 40 years in the A/E/C industry and a 30-year member 
of SMPS, Marion Thatch continues to challenge herself with new projects 
and involvement in the organization. Marion is currently on the SMPS 
Foundation Board of Trustees and is the SF Chapter Champion. She also 
is the Owner/President and Marketing Consultant and Executive Coach 
with Distinction in Marketing.

Marion studied Landscape Architecture. Her first job was working for an 
architectural and land planning firm providing graphic support. The role 
evolved from large planning and project graphics into a marketing role. 
“Once I discovered marketing, I knew I had found my niche,” says Marion.
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Marion has held numerous roles and titles in SMPS including being 
Chapter President in 2004. She was named as the Sandy d’Elia Marketer 
of the Year in 2008, shortly after being named an SMPS Fellow her my 
service to the industry. 

For Marion, SMPS affords the opportunity for marketers to learn about 
leadership and meet others in the industry who face similar challenges.

“SMPS offers an amazing network, full of individuals who go beyond the 
norm to support each other,” says Marion. “As a life-longer learner, I know 
I can always learn something new, even if only a shift in perspective. 
Beyond the lessons, it is the people you meet. I have friends all over the 
United States from my years of membership, many I anticipate I will know 
long after I retire.”

We had a few questions for Marion… 

What is the best tip you’ve been given for marketing?

Keep it client-focused, get to know what drives the client,  as well as the 
project, and you’ll figure out how you can best fit.   

What would you consider your greatest achievement?

The Mentoring Pathways program – watching so many young professionals 
blossom in their careers is a real joy.

Why did you join SMPS? 

With little to no background in marketing, through a marketing bootcamp 
with a consultant in the industry I discovered SMPS. I have been a 
member ever since.

Special memories and/or events?

Honoring Craig Park, Gwendolyn Powell Todd, and Kay Godwin with 
Lifetime Achievement Awards; they were instrumental in setting the 
foundation for the SF Chapter. Also, being named as the Sandy d’Elia 
Marketer of the Year in 2008, and shortly after being named an SMPS 
Fellow for my service to the industry.  Another highlight was attending 
Build Business when SMPS SF was named Chapter of the Year. Having 
worked closely with Ali Bedwell (chapter president and former Mentoring 
Pathways protege) it was so rewarding to see the chapter honored. The 
icing on the cake was being recognized by the chapter with the William B. 
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Hankinson Lifetime Achievement Award. 
I was very fortunate to know both Sandy 
and Bill.

Any other stories or information you 
would like to share about being a 
member?

Continuing to challenge yourself is key to being successful in SMPS. 
At every level there is more to do or learn and at every turn there is 
someone willing to help you get there. All you have to do is to be willing 
and to ask.

“CONTINUING 
TO CHALLENGE 

YOURSELF IS KEY TO 
BEING SUCCESSFUL 

IN SMPS.”

About the Author:
Tina Barni recently joined T.Y. Lin International (TYLI) as 
Corporate Communications Manager. In her new role, Tina will 
be responsible for promoting the leadership, projects, and global 
brand of TYLI through strategic marketing and public/media 
relations campaigns and materials. She is the Co-Chair of the 
Communications Committee. Contact her at 415.291.3721 or 
tina.barni@tylin.com.

mailto:tina.barni%40tylin.com?subject=
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The Society Page
By Daniel Carfora, CPSM, LEED AP 

SMPS Chapter Society Liaison

Spring is coming, and as we know, it’s the season we think about cleaning 
out our clutter, both physical and mental.  So, what would you, as an SMPS 
member, think about brushing up on your marketing game?  Ready to help, 
SMPS is launching a new program this March called Prepare to Win: A 
Virtual Workshop Series.  

Prepare to Win brings together real-time web learning sessions, group 
discussions, online polls, chats and real-world application exercises. Ranging 
from 2 to 4 weeks, Prepare to Win 
offers a blended learning experience 
for both marketers and business 
developers of all experience levels.

As you would expect from a virtual 
workshop, all work is done online, from 
listening to speakers to doing individual 
assignments. And each class module 
will be structured similarly:

A. Pre-Work 
Before each class, members will have access to readings and videos to 
become familiar with content.

B. Virtual Class 
Each week, the P2W instructor leads a 75- to 90-minute virtual class. Class 
starts with a look back at the previous week’s homework and then proceeds 
with the current week’s content

C. Homework 
Each week, members will be given a homework assignment to apply 
concepts learned in class. Assessments may include but are not limited to, 
test questions, at-work projects, and videos.

Let’s review as an example the offering for March, which has one module 
remaining as this issue goes to press. 

“...PREPARE TO WIN 
OFFERS A BLENDED 

LEARNING EXPERIENCE 
FOR BOTH MARKETERS 

AND BUSINESS 
DEVELOPERS OF ALL 

EXPERIENCE LEVELS.”
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For March, the program kicked off with Marketing Essentials. Led by 
instructors Susan Merrigan and Kathleen Held, the four session series 
included modules on marketing research and planning, client and business 
development, and promotional activity. A fourth module (on March 22) has 
been added as a recap of the series and includes live Q&A:

March 1: Module 1: Marketing Research and Planning is Vital 
1-2:30 p.m. ET

Effective marketing research is critical in the pursuit of a specific market 
sector or targeted client. Organized research will allow marketers to gain 
insight into the markets, client habits and identify existing and potential 
clients and competitors. Once completed, the research can be utilized 
to guide the planning and pursuit process to effectively utilize company 
resources and improve sales and revenue. During this module, members will 
learn how to:

• Use market research for your firm’s success

• Utilize a SWOT analysis

• Gather competitive intelligence

• Harness the power of the web for market research

March 8: Module 2: Client and Business Development is Critical 
1-2:30 p.m. ET

A strong business development program is vital to the health of any firm. 
Our goal is to find, win and retain clients and gain referral work, which 
reduces the cost of marketing, keeps client satisfaction high, and drives 
more business over time. During this module, members will learn how to:

• Screen and mange prospects effectively

• Network effectively

• Nurture relationships

• Take advantage of an effective lead-tracking system/process

March 15: Module 3: Promotional Activity is Essential 
1-2:30 p.m. ET

Promoting a firm needs to be a strategic and targeted activity that results in 
a measurable return on investment. Promotional activities take many forms. 
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It is essential to identify a competitive advantage so that a firm can create 
an effective marketing message that drives all promotional activities. During 
this final module, members will learn how to:

• Plan marketing communications

• Define goals and objectives

• Develop your key selling point

• Make marketing materials including branding, website, direct marketing 
and advertising a focal point

• Utilize public relations including newspapers, websites, magazines, and 
newsletters

• Create successful marketing campaigns by using special techniques

March 22: Module 4: RECAP and live Q&A session with participants 
1-2:30 p.m. ET

The remainder of the year will see programs such as Proposals 101 and 
Advanced Proposals.  For more information about the Prepare To Win 
series or to register for the program, visit http://www.smps.org/Education/
Prepare-to-Win.

About the Author:

Daniel Carfora, CPSM LEED AP, is a Director of Business 
Development for SmithGroupJJR. In addition to serving as 
Society Liaison for our SMPS chapter, he’s co-founder of the 
award-winning Business Leaders Forum and served as the 
2008-09 Chapter President. Reach him at daniel.carfora-hale@
smithgroupjjr.com or www.linkedin.com/in/dcarforahale

mailto:http://www.smps.org/Education/Prepare-to-Win?subject=
mailto:http://www.smps.org/Education/Prepare-to-Win?subject=
mailto:daniel.carfora-hale%40smithgroupjjr.com?subject=
mailto:daniel.carfora-hale%40smithgroupjjr.com?subject=
http://www.linkedin.com/in/dcarforahale
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The Network

SFBAC is always excited to hear about member news about job changes, 
promotions, firm anniversaries, and office openings or relocations. Keep the 
Network informed at: SMPSSF@gmail.com. 
 
Join us in congratulating these Chapter members on their new positions:

Ch
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Moves & Promotions

Anniversaries

• Laurie Lumish, CPSM, was promoted to Director of Marketing and 
Business Development at Degenkolb in January. Degenkolb’s SF office 
is now at 375 Beale Street, Suite 500, San Francisco.

• Christine Lee is now Director of Business Development and Marketing at 
Martinkovic Milford Architects in San Francisco.

• Melissa Moulton, Marketing Manager at Integral Group, was promoted to 
Associate in February.

• Tina Barni, LEED AG, is now Corporate Communications Manager at 
T.Y. Lin International

• Vanessa Pelletier, CPSM, is now Brand Manager at FORGE (Formerly 
FME Architecture + Design)

• TEECOM toasts 20 years of success with a gala at SFMOMA in June.

• Hinman Consulting Engineers celebrates its 20-year anniversary in July.

• AE3 Partners marks 10 years of “Small firm service, large firm vision” 
this year

• FME Architecture + Design, founded 3/10/80, rebranded as FORGE on 
the firm’s 37th anniversary.

mailto:SMPSSF%40gmail.com?subject=
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New and 
Transferred 
Members 

Amanda Burke
Communications Specialist
Fehr & Peers

Katharine Hughes
Senior Marketing Coordinator
Swinerton Builders

Ch
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Dean Samuels
Marketing Coordinator
RMW architecture & interiors

Nnamdi Ihemelu
Job Captain
Lemanski & Rockwell Architects 
Inc

Kait Fitzpatrick
Student
Menlo College

Andrew Murray, PE
President
Murray Engineers, Inc.

Jessica Enriquez
Executive Assistant and 
Marketing Coordinator
Lowney Architecture

Tracy Shawver
Marketing Administrative
Assistant
BKF Engineers

Christine Prevolos
Marketing Specialist
ARG
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New and 
Transferred 
Members 

Additional 
Members 

Kasia Parker
Communications Coordinator
PYATOK architecture + urban 
design
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Aislinn Rocamora
Marketing Coordinator
Arup

Fabiola Hadley
Student
Diablo Valley College

Sarah Kraus
Senior Marketing Coordinator
Swinerton Builders

Scott Hahn
Marketing Coordinator
ARG Conservation Services
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Upcoming 
Events:

CLIENT ROUNDTABLE
April 20, 9:00AM to 11:00AM | Galvanize, 44 Tehama Street, San Francisco

CPSM STUDY GROUP 
INFORMATION SESSION
 March 28, 2017, 5:30 PM - 7:00 PM | AE3 Partners, 275 Battery Street, 
Suite 1050, San Francisco

AWESOME YOU: SHOWING 
UP WITH CONFIDENCE & 
GRACE
April 2017 Actual date to be determined – stay tuned! | In partnership by 
the Skanska’s California Women’s Network and SMPS SFBAC.

more events: http://smpssf.org/calendar.php

SMPS SACRAMENTO 
MARKETING BOOTCAMP
April 13, 2017 from 1:00 PM to 5:00 PM | Swinerton Builders,  
15 Business Park Way #101, Sacramento
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http://smpssf.org/meetinginfo.php?id=40&ts=1457387758
http://smpssf.org/meetinginfo.php?id=40&ts=1457387758
http://smpssf.org/meetinginfo.php?id=40&ts=1457387758
http://smpssf.org/calendar.php
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Upcoming 
Events:

more events: http://smpssf.org/calendar.php
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WINE TOUR: A PREMIUM 
WINE COUNTRY EXPERIENCE 
IN THE LOVELY LIVERMORE 
VALLEY.
June 23, SAVE THE DATE! |  More details to come soon.

DIGITAL MARKETING
May 25, 8:00 AM to 11:00 AM | AIA San Francisco, 130 Sutter Street, 
6th Floor, San Francisco 

BUILD BUSINESS 2017
July 12-14 | Sonference at the JW Marriott Downtown, Indianapolis. 
Visit https://www.smpsbuildbusiness.org/ for more information.

MARKET SHARE: SAN 
FRANCISCO BOARD HAPPY 
HOUR - MEMBERS ONLY
May 9, 5:00 PM to 7:00 PM

http://smpssf.org/calendar.php
http://smpssf.org/meetinginfo.php?id=40&ts=1457387758
https://www.smpsbuildbusiness.org/
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THANK YOU
SPONSORS!

• Open floor workstations
• Transparent offices
• Sit-stand ergonomics
• Structural learning feature

Environment for Collaborators, 
Listeners, and Experts

Our New Workplace 
Standard 
375 Beale Street, Suite 500
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Putting the tech 
in architecture™

Oakland  |  Portland  |  Dallas  |  United Kingdom 

Learn more at teecom.com

www.tylin.com

BUILDING for 
the FUTURE

San Francisco-Oakland Bay Bridge
Oakland, CA 
 
Highway 4 Widening Project 
Contra Costa County, CA 

California High Speed Rail PMO, CA 

California Incline Bridge and Idaho Ave. 
Pedestrian Overcrossing
Santa Monica, CA
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Welcome to FORGE. 
 
Building on FME Architecture + Design’s 
37-year legacy, FORGE represents our 
commitment to the evolving client experience. 

Learn more at forge-sf.com. #FMEisFORGE

“Our passion is to create beautiful, enduring and meaningful 
places that inspire the human spirit”

415.383.7900
mvstudio@rhaa.com

www.rhaa.com
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Just like the Lorax
who spoke for the trees,

we speak for the buildings
and the streets, 
if you please.

lowercaseproductions.com



SMPSSF.ORG

The Society for Marketing Professional Services (SMPS) is a community 
of marketing and business development professionals working to advance 
industry best practices and develop business relationships for their A/E/C 
companies. Through networking, business intelligence, and research, SMPS 
members gain a competitive advantage in positioning their firms successfully 
in the marketplace. SMPS offers members professional development, 
leadership opportunities, and marketing resources to advance their careers.

ADVOCATE | EDUCATE | CONNECT | ADVANCE


