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As “Peanuts” creator Charles Schultz once said, “Christmas is doing a little 
extra for someone.” Kind of sounds like experience marketing, doesn’t it? As 
we launch the holiday season and the new year, SMPS SFBAC is focused 
on that little extra something we can do for our members and the industry. 
Here are some of the things we’re working on:

North Bay Fire Relief
No doubt the spirit of Charles Schultz, 
who lived in Santa Rosa until his death 
in 2000, is hovering over the devastated 
neighborhoods of his home town as they 
work toward recovery. The fire killed 44 
people, and destroyed an estimated 8,900 
buildings. About 5 percent of Santa Rosa’s 
housing stock is gone. This issue of the 
Shortlist is dedicated to recognizing the people and firms in the A/E/C 
industry that are giving back through volunteer or pro bono efforts. The 
energy that our industry is giving to these efforts is a reminder of the 
power of positive creativity. As bred-in-the-bone problem solvers, architects, 
engineers, and contractors are driven to make the world better. We want 
to acknowledge their efforts, and we want to help spread the word about 
them. That’s why we’re putting together an online database of firms who 
are offering their services pro bono or at reduced rates for North Bay fire 
victims. Visit our SMPS Gives Back page for more information at smpssf.
org/Community_Involvement

Rooms that Rock 4 Chemo
If you haven’t read the origin story of Rooms that Rock 4 Chemo, our 2018 
philanthropy partner, do yourself a favor and check it out on their website. 
The organization’s goal is to create a more restorative experience for chemo 

President’s
Quarterly
Update

“THE ENERGY THAT 
OUR INDUSTRY IS 
GIVING TO THESE 

EFFORTS IS A 
REMINDER OF THE 

POWER OF POSITIVE 
CREATIVITY.”

A Little Extra

http://calfire.ca.gov/communications/communications_StatewideFireSummary
http://calfire.ca.gov/communications/communications_StatewideFireSummary
http://www.smpssf.org/Community_Involvement
http://www.smpssf.org/Community_Involvement
http://roomsthatrock4chemo.org/about-us/
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patients through the power of beautiful design. Study after scientific study 
supports the idea that architectural and interior design has a direct influence 
on mood, recovery time, and even disease resistance. Find out how you can 
contribute to the important work of this inspiring organization at our January 
23 fundraising kick-off at Cambria Gallery!

The Pinnacle Experience
One of the highlights of attending the SMPS President’s Leadership 
Symposium (PLS) for me was meeting Marci Thompson, Vice President, 
Knowledge and Professional Development, at SMPS. As SMPS’s “developer 

of knowledge,” Marci is always seeking out 
new and interesting things that industry 
firms are doing, and she thought the 
implementation of experience marketing at 
TEECOM would make a good case study. 
She invited me to speak on the topic at 
the October SMPS National Seminar, the 
Pinnacle Experience Conference in St. 
Louis. Since the conference was focused on 
experience, it was interesting to see how the 
conference organizers thought about details 

from the conference-goers’ perspective. For example, there was a book for 
each of us waiting in our hotel rooms, with a hand-signed note from SMPS 
National saying how happy they were that we were attending. Each attendee 
got a Moleskine notebook with our name embossed on it, and every speaker 
received a special pen that was one of Michael Geary‘s (SMPS CEO) 
favorite things. Everything was planned exquisitely, down to the seating 
arrangements. It was great to see experience come to life in this way, and a 
reminder that it is the “little extra” that often builds a memory or a powerful 
touch point.

As always, if you have ideas for how SMPS SFBAC can create more of 
these kinds of memories and touch points for our members, or want to get 
involved, the Board would love to hear from you! Please reach out. 

Have a rewarding holiday experience!

Sincerely,

“...ARCHITECTURAL 
AND INTERIOR 
DESIGN HAS A 

DIRECT INFLUENCE 
ON MOOD, 

RECOVERY TIME, 
AND EVEN DISEASE 

RESISTANCE.”

Nicole La
Experience Director
TEECOM

http://smpssf.org/meetinginfo.php?id=137
http://smpssf.org/meetinginfo.php?id=137
http://smpssf.org/Volunteer_Opportunities
http://smpssf.org/Volunteer_Opportunities
http://smpssf.org/board.php
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The North Bay:  
Emerging From the Ashes 

I had been working in San Francisco until 2010, when one day I was 
inexplicably laid off (but that’s another article…). Before the year ended I 
was hired for my current position, which is in Napa. It was quite a contrast 
to go from the high-rises of San Francisco to a one-story office building 
that sits at the edge of a very large field that literally has rabbits hopping 
through it. By now I’ve come to appreciate the field very much (it has a trail 
that loops through it), but it is hard to get away from the sense that I am 
working in the middle of nowhere. In light of this, two recent developments 
have been hard for me to fathom. First, the SMPS Pacific Regional 
Conference in February will be held, amazingly, at a hotel less than one 
mile from my office. Second, on October 9 I found myself near the center of 
a major national news story: The Napa-Sonoma Fires.

About 75 people work at our Napa 
headquarters, and about 80% of 
those people live in either Napa 
or Sonoma County. I, on the other 
hand, am one of three people 
who live in Contra Costa County 
(in Concord). On the morning of 
October 9th I knew there was a 
big fire burning, but I also had to 

complete and send out a fairly significant proposal. It was a nice morning 
in Concord; but as I got closer to Napa, the skies became overcast with 
smoke, and the visibility became poorer and poorer. I started to question 
myself a little, as it began to distinctly feel like I was driving directly into 
danger, but, since other cars were still travelling both ways, I pressed on.

By Al Anderson  
(with contributions by Katelyn Surprenant)
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When I got to work I discovered that only about 20 employees had shown 
up. The smoke hung like a thick fog, but you knew it wasn’t fog because it 
smelled like you were standing next to a large campfire. Because our work 
force has expanded, six of us had been moved from the main building into 
an annex connected to the main building by a short breezeway. As it turned 
out, I was the only one of the six to show up for work that day; however, 
I had a lot to do to get my proposal ready and so I started working busily.  
It was a surreal day, with me working by myself, and the sky unnaturally 
dark in the middle of the day as if it were a perpetual sunset.  I wrapped 
up my proposal around 2:30, and went into the main office and discovered 
that Fed Ex was not picking up or delivering because of the crisis. So, I 
decided I would drive the proposal to Vallejo 
around 4:00 and do a few other things in the 
meantime. I kept working until about 3:30 
when a co-worker came out to the annex and 
said, very casually and matter-of-factly, “We 
all need to go now, Al. It’s coming this way.”

Since my proposal was boxed up and ready 
I was not inclined to put up a debate. The 
visibility was so poor that I couldn’t see the 
fire at all, but I had an idea where it was, and 
I figured that the road to Vallejo was possibly 
the only way out. The good news was that I 
got my proposal out, but the bad news was 
that I knew this was going to be a tragedy for many of my co-workers.

As it turned out, the fire came within a mile and half of my office (and about 
the same distance from the Meritage Resort and Spa, the site of the PRC). 
Miraculously not a single co-worker of mine lost their home. The fire in one 
area was stopped literally on our CEO’s property line, and my co-worker 
in the office next to me had the fire come within a few hundred yards of 
her house (and she lives in a subdivision). Almost everyone, however, had 
a relative or a friend or an acquaintance who lost their home, and some 
people’s lives were touched in multiple ways.

The genocidal dictator Joseph Stalin once said, “The death of one man is 
a tragedy. The death of a million is a statistic.” I think our minds do work 

“ALMOST EVERYONE, 
HOWEVER, HAD 
A RELATIVE OR 

A FRIEND OR AN 
ACQUAINTANCE 

WHO LOST THEIR 
HOME, AND SOME 
PEOPLE’S LIVES 

WERE TOUCHED IN 
MULTIPLE WAYS.”
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this way when it comes to fires.  I am always struck and a little saddened 
when I hear of someone’s house burning down, even if I don’t know them 
personally.  However, in this case, over 7,000 houses burned down, and 
each of these houses generally had more than one person living in it, making 

the scale of this difficult to wrap our 
minds around. A small city’s worth of 
people lost their homes in the course 
of a few days, and everyone affected 
will feel some repercussions of this for 
the rest of their lives.

The SMPS SFBAC Response
In light of this tragedy, you may wonder what SMPS is doing to help, and 
how you can personally contribute.

Many of our members have gone above and beyond to donate food, 
toiletries, clothing, and other supplies to donation centers and local charities 
during the immediate aftermath of the fires. Donation centers including the 
Sonoma County Volunteer Center received such an outpouring of support 
in the form of supplies that many are no longer accepting donations at this 
time, but there are many other ways to help out, see a abbreviated list 
below. 

Hannah Mobarekeh notes that her firm, Mazzetti, along with Enclos, was part 
of the Stanford Health Care Adult Hospital Team that sprung to action in light 
of the North Bay destruction. Enclos, an expert in the design, engineering, 
fabrication, assembly and erection of custom facade systems, led the team 
in sending donations to a women’s and children’s shelter in Santa Rosa. 
The team has already collected over 200 articles of baby clothing and many 
boxes worth of bottles and other newborn-year old infant supplies. 

Elisse Peck, Catering and Conference Services Manager, at the Meritage 
Resort and Spa, located in Napa and the hotel for the 2018 PRC, shared 
how “It was remarkable to see this area as it turned into a gathering space 
where people could share stories and provide comfort and healing to one 
another. The Napa Valley community spirit is strong and we will all get 
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through this together to become better than ever.”

While the fires came within a few miles of the Meritage Resort, they were 
untouched by the fires, and remained a safe space for the community, 
providing reduced room rates at $99/night and complimentary meals, coffee, 
water, WiFi, charging stations, children’s movies, and coloring books. In total, 
the resort provided 2,500 discounted room nights to displaced residents and 
first responders, 7,500 complimentary meals, a community lounge, a special 
room rate with 10% benefiting Napa Valley Community Foundation, and 
hundreds of donated toiletries to local evacuation centers. 

Napa and Sonoma counties rely heavily on tourism to support the local 
economy. While the fires may pose long-term economic challenges for the 
local community, the economy is expected to bounce back quickly. Because 
of this, everyone is encouraged not to let the fires deter you from planning 
a trip to the North Bay—your presence will help support local businesses. 
SMPS San Francisco is looking forward to hosting 2018 PRC in Napa and 
enjoying this still-vibrant and beautiful community.

How You Can Help 
Via SMPS: SMPS SF’s Outreach and Development Committee formed a 
North Bay Fire Relief Subcommittee, called SMPS Giving Back, to identify 
ways SMPS can provide long-term support to the region in addition to more 
immediate fundraising activities. 

“As North Bay residents begin to rebuild their homes and businesses, 
we want to provide a directory resource for individuals to find architects, 
engineers, builders/contractors, and any other specialty consultants who 
are committed to working to rebuild the region.” – Bridgett McGrath, O&D 
Committee Co-chair and Giving Back committee member

To develop this directory, the SMPS Giving Back committee sent out survey 
asking firms interested in being listed to share some basic information 
including the disciplines they provide, their location and regions they provide 
services in, and if they are interested in doing any special pro bono or 
discounted fee opportunities for those impacted by the fires. This survey 
will be compiled into a directory and provided as an online resource on the 
SMPS website. If you did not already receive the survey, and would like to 
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“WHETHER IT’S 
THROUGH SMPS OR 
WITH A GROUP OF 

FRIENDS OR FAMILY, 
WE ARE PROUD 

OF THE ONGOING 
EFFORTS THAT OUR 

MEMBERSHIP IS 
BRINGING TO THE 

COMMUNITIES THAT 
NEED IT MOST.”

join the directory, please click here.  

Additionally, the sub-committee will be hosting a Giving Back mixer event 
January 23rd to support our charity of the year, Rooms that Rock 4 Chemo. 
RTR4C will be planning a number of drives for furniture and supplies for 
the oncology centers and clinics in the North Bay that are now operating in 
temporary spaces and the chapter is actively working with RTR4C to develop 
next steps for fundraising these activities…stay tuned!

Via Community Organizations: The Volunteer Center of Sonoma County 
says they are looking for IT and data help, as well as second language 
translators, in addition to many other opportunities. To get involved, complete 

their volunteer interest form on their website 
or e-mail them directly at info@volunteernow.
org. The Volunteer Center is a great hub for 
volunteering opportunities in the area and 
provide regular e-mails detailing opportunities 
with various organizations as well as group 
opportunities:

• Redwood Empire Food Bank (open call 
for volunteers!) 

• Crozat Foundation / Peer Sonoma: 
Volunteers Needed for Warehouse Location 
Daily Needs (12-8 Tues-Fri, 8-4 Sat & Sun)-
- Sign up here. Should you want to get a 
crew together to volunteer, their representative, 
Rachel, (707-791-6426) would be happy to 
coordinate. 

• Sonoma Ecology Center: Emergency Watershed prevention positions open 
(or for group opportunities, sign up here.) 

• Rise Above the Ash: Warehouse Volunteers Needed for Donation 
Management-- both individuals and large groups welcome!

Whether it’s through SMPS or with a group of friends or family, we are proud 
of the ongoing efforts that our membership is bringing to the communities 
that need it most. 

https://docs.google.com/forms/d/e/1FAIpQLScURcufM2pHgxQnFIkZdTV5utow0OdOo2VNMd_o8UgClcK5tw/viewform
http://smpssf.org/meetinginfo.php?id=137
http://smpssf.org/Community_Involvement
https://www.volunteernow.org/volunteer/ 
http://refb.org/volunteer-now/ 
http://www.signupgenius.com/go/508044faaa923aaf85-primary 
mailto:peersonoma@gmail.com 
mailto:volunteer@sonomaecologycenter.org 
http://www.signupgenius.com/go/20f0e4aaca62ca3ff2-sonoma1 
http://www.signupgenius.com/go/508044faaa923aaf85-primary 
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About the Authors:

Al Anderson, CPSM, is the Proposal Manager for Nova 
Group, Inc., a construction company located in Napa. He has 
been a member of SMPS for 12 years and is the Managing 
Editor of the Shortlist.

As Marketing Coordinator at RIM, Katelyn works to uncover 
RIM’s creative strategies and innovations on each unique 
project, in order to create winning proposals that address 
clients’ needs. She has been involved with SMPS San 
Francisco for 2 years and currently supports the SFBAC 
Communications and Sponsorship Committees, and leads the 
2018 PRC Programs Committee.
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SMPS Pacific Regional  
Conference (PRC):

A Preview

The Wave is the name of the SMPS Pacific Regional Conference (PRC), 
a regional event hosted by ten SMPS chapters: Alaska, Hawaii, Las 
Vegas, Los Angeles, Orange County, Oregon, Sacramento, San Diego, 
San Francisco, and Seattle.  Held annually, The Wave assembles over 
20 presenters and keynote speakers from throughout the nation, providing 
attendees opportunities to learn best practices in A/E/C marketing and 
business development from some of the industry’s best. Moreover, the 
unique PRC conference atmosphere provides networking opportunities with 
fellow professionals within the Pacific Region that will help them build their 
business.

In 2018, Wave in The Vineyard 
takes us to the beautiful Napa Valley 
in California, an hour drive north of 
San Francisco. I spent a few minutes 
chatting with this year’s PRC Co-
Chair, Ginger Kelly, and SFBAC’s 
PRC Representative, Katie Spurlock, 
to get their take on what it means to 

host PRC in our backyard and what this opportunity will bring. 

Is there anything especially different about PRC this upcoming 
year compared to previous years?
Katie: We have a special sub-theme this year focusing on diversity, which 
is represented in the conference programming. And with a record-breaking 
number of 70 speaker submittals, the quality of the speakers at Wave in 
The Vineyard is top-notch; Napa really attracted the best in the industry! It 
was so difficult to select the final 15 breakout sessions and our 2 keynote 
speakers for the 3-day conference, but we are confident that we will deliver 
a very rewarding program. 

By Mai Thanh Bui
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Tell me more about the program 
theme & the topics offered.
Katie: This year’s three tracks follow 
the beautiful wine country theme and 
include: Harvest. Produce. Enrich. The 
Harvest track will focus on Business 
Development. Produce will focus 
on Marketing Best Practices. And 
Enrich focuses on Growth for yourself and others. The topics offered include 
corporate responsibility, diversity and inclusion in the workplace, and female 
leadership. These topics are not often addressed in programming, and will 
make this year’s PRC special and new. We also have important educational 
topics, such as website design, negotiation tactics, and client relationships. 

What does having this year’s PRC in Napa offer to the 
attendees?
Katie: The Wave in the Vineyard not only marks the first year that PRC 
will be in the Bay Area, but it also offers a unique perspective of the Pacific 
Region. With the recent devastating North Bay fires, we’re grateful to be 
able to show support by bringing all these visitors to the Napa community. 
Everyone in Napa we’ve talked with while planning has been so warm and 
welcoming.

Ginger: The Meritage Resort & Spa, 
where the PRC will be hosted, has been 
so accommodating during the planning 
of the conference. It’s such a beautiful 
property and it will be a great retreat to 
focus on learning and networking, while 
offering a special experience in Napa. 
The Meritage staff are very customer-

focused, and we cannot wait to have all the attendees arrive.

How did you get involved with PRC?
Ginger: I got involved with PRC as the Chapter representative in 2015-2016 
when I was the SMPS SFBAC Past-President that term. Then I signed up to 
lead PRC for the San Francisco Bay Area Chapter when I found out that PRC 
for 2017 through 2019 were to be held in Alaska, SF Bay Area, and Hawaii – 
locations where my firm, RIM, has offices. It was such a wonderful experience 
to learn about hosting PRC at the last conference held in Anchorage, Alaska. 
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Andrea Story and the whole Alaska Chapter were so welcoming, and it was 
great to bring RIM’s President to some of the networking events.  

As a running tradition, the hosting SMPS Chapter puts on a fun social event 
following the end of the conference. The Post-Conference Social Event, to be 
held on Friday, February 9, 2018, is open to all PRC attendees and SMPS 
members that didn’t attend the conference. Guests can bring their colleagues 
for a great networking opportunity. Still in the planning works, the exclusive 
SFBAC-hosted event will be held locally in Napa, offering a special and 
charming Bay Area experience for everyone to relax and let loose. This will be 
a fun sell-out event! Be on the lookout for more info. 

Thank you to Ginger Kelly, Vice President Marketing at RIM and Katie 
Spurlock, Marketing Director at Charles M. Salter Associates for sharing your 
insights.  

Expect the 2018 SMPS PRC Wave in 
The Vineyard to sell-out – this is one 
to not be missed, so hurry and head on 
over to the website to register now! To 
learn more about Wave in The Vineyard, 
and/or register for the conference, 
please visit www.smps-prc.org.

About the Author:

Mai is the Marketing Manager at DLR Group|Kwan Henmi 
in the San Francisco office, in charge of creating proposals 
for projects, representing the firm in the Bay Area, and 
establishing professional relationships. While pursuing these 
new opportunities for the firm, Mai also manages and 
mentors the marketing and intern staff in her office. As a 
natural strategic planner, Mai enjoys the interlacing of all 
design disciplines within the office collaborating to create 
and deliver the best end results. She has been involved with 
SMPS San Francisco for 3 years and currently supports the 
Communications and 2018 SMPS PRC Planning Committees. 
She can be reached at mbui@dlrgroup.com.

mailto:https://www.smps-prc.org/register/?subject=
mailto:https://www.smps-prc.org/?subject=
mailto:mbui%40dlrgroup.com?subject=
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Attending a conference for the first time can be nerve-wracking and 
overwhelming, no matter how long you’ve been in your industry. As 
involved as we all are with our respective SMPS chapters, your first time 
at a regional or national conference will still be a unique experience all 
its own. In anticipation of PRC 2018, which will take place on February 
7-9 in Napa, CA, I’ve chatted with a few SMPS SFBAC members who 
have attended PRC in the past to share their top tips on surviving the 
conference and getting the most out of your experience.

The key takeaways that came out of most conversations were these: (1) 
Prepare yourself for the programs and sit next to people you don’t know; 
(2) Don’t skip the many networking opportunities; and (3) Rest up before 
you arrive!

(1) Check out the educational content ahead of time and 
arrive with an open mind ready to meet new people.

“Check out the program beforehand and pick the session you want to 
attend – I find it makes things smoother the day of the event.” – Erin 
Lopez, Charles M. Salter Associates

“Bring your beginner’s mind, a mind that is empty and ready for new 
things.” – Marion Thatch and Bryan Gray, PRC 2018 Speakers

“Don’t sit next to people you know during the sessions. It’s best to connect 
with people you don’t know.” – Nicole La, TEECOM.

A Beginner’s Guide  
to PRC
By Erin Clinch
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(2) Take full advantage of all the networking opportunities – 
and there’s a lot!

“PRC offers much more focused networking (especially for a firm like mine 
that operates on the West Coast) than some other conferences.” – Justin 
Nagy, Enovity

“Be sure to sign-up for the restaurant round-up… great way to meet 
people!” – Nicole La, TEECOM

“Wednesday is restaurant round-up – fun way to eat at a local place and 
meet new people. Also, Thursday night social is a must – networking and 
fun!” – Erin Lopez, Charles M. Salter Associates

(3) And, finally, catch up on sleep before you arrive!

“Thursday is a long, packed day – make sure to rest up!” – Erin Lopez, 
Charles M. Salter Associates

“Catch up on your sleep BEFORE you arrive – many of your aha moments 
are likely to occur late into the evening as you are sharing your day with 
other PRC attendees.”  – Marion Thatch and Bryan Gray, PRC 2018 
speakers

Erin Clinch serves at the Marketing Coordinator for Leddy 
Maytum Stacy Architects and has been involved with SMPS 
since the beginning of her marketing career; she is an 
Assignment Editor for the Shortlist newsletter. She can be 
reached at 415-495-1700 ext. 301 or eclinch@lmsarch.com.

About the Author:

mailto:eclinch%40lmsarch.com?subject=
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The Network
The Network SFBAC is always excited to hear about member news 
about job changes, promotions, firm anniversaries, and office openings or 
relocations. Keep the Network informed at: SMPSSF@gmail.com. 

Join us in congratulating these Chapter members on their new positions: 

Moves & Promotions 

• Molly Schremmer has been promoted to Senior Marketing + BD 
Coordinator at Integral Group

• Deserae Mallori has been promoted to Northern California Marketing 
Manager with DKS Associates

• Heather Perez has joined AE3 Partners as Business Development 
Manager

• Allison Halverson has joined McMillen Jacobs Associates as Marketing 
Manager

mailto:SMPSSF%40gmail.com?subject=
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Ch
ap
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s New

Members
Angela Hyechin Lee
Marketing Assistant
CSDA Design Group

Kady Stenson
Engineering 350

Vanessa Serpas
Marketing Manager
Build Group

Nancy Trunzo
Marketing Director
Applied Materials & Engineering Inc

AJ Yoon
Associate
Volz Company

Anna Segal
Communications Coordinator
Nibbi Brothers GC

Rachel Howard
Marketing Manager
The Covello Group

Kristen Chappa
Senior Marketing Coordinator
EHDD Architecture

William Nixon
Regional Marketing Manager
WSP
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New Member Spotlight: 
Rachelle Ageev

By Tina Barni
For Rachelle Ageev, the best part of being 
on the SMPS Membership Committee is 
helping get the Buddy Program up and 
running again. Rachelle has been member 
of SMPS for more than a year and is the 
Marketing Director at GNU Group in Walnut 
Creek.

“The Buddy program has allowed me to 
help get new members acquainted with 
SMPS and it’s been an absolute blast,” says 
Rachelle. “I’ve now moved on to helping with membership committee events 
but am still able to a buddy volunteer of the Buddy Program.”

Rachelle believes that joining a committee 
has maximized her SMPS membership.

“From my experience, it’s the best way to 
get the most out of your membership,” says 
Rachelle. “I wanted to get to know more 
people in the industry and be able assist the 
Chapter.”

Fun Facts About Rachelle
In her spare time, Rachelle loves to travel, and if a new experience such as 
skydiving, shark-cage diving, and helmet-diving happens to cross paths with 
her, she’s up for it. Her greatest achievements include being a mom and 
wife while being able to maintain a career she loves.
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New Member Spotlight:  
Judy Furukawa

By Tina Barni
With a broad background in marketing and 
graphic design, Judy Furukawa has worked in 
the A/E/C industry for more than 15 years. She 
recently became a member of the SMPS San 
Francisco Chapter. Judy is the Senior Marketing 
Coordinator at Degenkolb Engineers.

“By joining SMPS, I have the opportunity to 
exchange ideas, learn new skills, participate 
in workshops, and meet others in the A/E/C 
industry,” says Judy.

Judy came into the A/E/C industry through 
an administrative role for a large construction management services firm 
in San Francisco. She has also worked in a variety of non- and for-profit 
organizations, including the University of California, Berkeley, and the Robert 
C. Maynard Institute of Journalism Education.

Judy plans to continue attending SMPS workshops and events as a way to 
get know fellow members.

Fun Facts About Judy
Judy enjoys writing and is an avid UC Berkeley Bears and San Francisco 
Giants fan.

About the Author:
Tina Barni is the Marketing Manager for RHAA Landscape 
Architecture + Planning. She writes for the Shortlist and is on the 
SMPS SF Communications Committee. She can be reached at 
barni.tina@gmail.com.

mailto:barni.tina%40gmail.com?subject=
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FEBRUARY 7-9 AT THE MERITAGE RESORT & SPA, NAPA, CA

2018 SMPS PACIFIC REGIONAL CONFERENCE

WWW.SMPS-PRC.ORG
CULTIVATING MARKETING EXCELLENCE

#SMPSPRC2018

KEYNOTE SPEAKER

REGISTER TODAY! 
WWW.SMPS-PRC.ORG/REGISTER

Patti DeNucci, The Intentional Networker 
www.smps-prc.org/pattidenucci

The Meritage Resort and Spa 
www.smps-prc.org/hotel

BOOK YOUR ROOM
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THANK YOU
SPONSORS!

Wor

degenkolb.com
@Degenkolb
415.392.6952

Environments for 
Collaborators, 
Listeners, and Experts

Workplace

Learn

Care
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www.tylin.com

BUILDING for 
the FUTURE

San Francisco-Oakland Bay Bridge
Oakland, CA 
 
Highway 4 Widening Project 
Contra Costa County, CA 

California High Speed Rail PMO, CA 

California Incline Bridge and Idaho Ave. 
Pedestrian Overcrossing
Santa Monica, CA
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Welcome to FORGE. 
 
Building on FME Architecture + Design’s 
37-year legacy, FORGE represents our 
commitment to the evolving client experience. 

Learn more at forge-sf.com. #FMEisFORGE

“Our passion is to create beautiful, enduring and meaningful 
places that inspire the human spirit”

415.383.7900
mvstudio@rhaa.com

www.rhaa.com
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Just like the Lorax
who spoke for the trees,

we speak for the buildings
and the streets, 
if you please.

lowercaseproductions.com



SMPSSF.ORG

The Society for Marketing Professional Services (SMPS) is a community 
of marketing and business development professionals working to advance 
industry best practices and develop business relationships for their A/E/C 
companies. Through networking, business intelligence, and research, SMPS 
members gain a competitive advantage in positioning their firms successfully 
in the marketplace. SMPS offers members professional development, 
leadership opportunities, and marketing resources to advance their careers.

ADVOCATE | EDUCATE | CONNECT | ADVANCE

http://smpssf.org

