
Gone are the days when A/E/C websites were 
designed to be just pretty electronic brochures. With 
the advent of the internet, buyer behavior has changed 
dramatically; therefore, understanding the new tools 
at hand is critical. More than ever, it’s imperative for 
firms to understand how digital marketing is essential 
to gaining their share of the marketplace and drive 
business. Successful businesses today know how to use 
digital media to transform their marketing strategies 
into powerful business development tools.

Our renowned panelists come from A/E/C firms that 
have successfully instituted digital marketing programs 
at their firms. 

Some key objectives:
• Clearly define your purpose – What are 

you trying to accomplish? 
• What results do you want? How can you 

measure success?
• Who are you trying to reach and where 

are they? 
• What makes you different? 
• What resources do you need?

DIGITAL MARKETING 
WHAT REALLY WORKS?



PANELISTS

CAMILLE MAJORS E2 CONSULTING ENGINEERS
Camille has 14 years of experience leading and executing marketing 
and communications programs for the A/E/C industry. As CMO of 
E2 Consulting Engineers, Inc., she is leading the development of 
strategic marketing initiatives, unifying the brand, and building the 
company’s marketing and communications programs. 

BIANCA FLORES TURNER CONSTRUCTION
Bianca Flores is Marketing Manager for the Interiors and Special 
Projects Division at Turner Construction where she is responsible 
for marketing and communications, working hand-in-hand with the 
sales and business development team. Having worked for both 
architecture and construction firms, she offers a unique perspective 
on the various challenges each industry segment undergoes.

DIANA LEONARD BROWN AND CALDWELL
Diana Leonard is the Director of Corporate Marketing and 
Communications for Brown and Caldwell. In her 17 years of 
experience, Diana has led creative and compelling integrated 
marketing campaigns for small and mid-sized environmental firms 
and has also driven strategic national business development pursuits 
for a large global engineering company. 

KRISTY DUTCH PFAU LONG ARCHITECTURE
Kristy Dutch, Marketing Director for Pfau Long Architecture, is a 
marketing, communications and business development professional 
with more than 15 years of experience in the A/E/C industry. Kristy’s 
experience includes leading firm’s communications efforts from 
public relations to social media as well as managing a firm’s external 
messaging and branding efforts. 

MODERATOR

SPONSORS


